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Our mission is

to descentralize marketing budgets

in online commerce

through a transparent and collaborative model,
based exclusively on measurable results
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LETTER FROM CEO

Dear investors,

We are resuming the separate reporting of
quarterly operational results — and the timing
couldn't be better.

We have just completed our third consecutive
guarter of revenue growth, despite the economic
and political volatility in Romania throughout
2025.

NETWORK COMMISSION VALUE EVOLUTION

€661,620
20 €618,869
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In addition, September 2025 marked the first month of growth in the number of
sales generated through the BusinessLeague platform since February 2024.

While total sales volume for the quarter remains below 2024 levels, the chart below
illustrates the speed with which we absorbed the impact of the VAT increase in
August and gives us strong reasons for optimism entering Q4, a period in which we
expect to maintain and even accelerate the current growth trend.



NUMBER OF SALES EVOLUTION Q3 2024 vs 2025

195,106
200,000 190,926 189,394 177,869 178,993
161,667
150,000
100,000
50,000
July 2024 July 2025 W August 2024  mAugust 2025 B September 2024 m September 2025

After a year and a half of rapid changes in the economic and political landscape, our
ecosystem has adapted to the new reality — reflected in significant shifts in the
product categories sold through BusinessLeague. While the pharmaceutical industry
topped the sales rankings last year, in 2025 the Books category has reclaimed the
lead, with over 130,000 sales generated in Q3 alone.

Across the entire ecosystem, we closed the quarter with over 500,000 sales, totaling
more than €30 million in value.

In the following pages, you'll find a detailed analysis of the trends and key players that
have driven this year's performmance and recovery.

With one month to go before Black Friday 2025, on October 6, we are relaunching
the BusinessLeague influencer marketplace, giving small and medium-sized stores
a streamlined way to collaborate with content creators on a Cost Per Sale basis.
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In the initial phase, the marketplace will be available to the 700 online stores currently
active in BusinesslLeague, enabling them to collaborate with over 500 influencers.
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Puteti gasi mai multe detalii here.

Q3 was also the quarter in which we announced that the Profitshare transaction
would not be finalized, and that we are redirecting the company’s resources toward
three key strategic areas:

1. Strengthening our market position in Romania and CEE, through
increased investment in marketing, sales, and customer support;

2. Relaunching the influencer marketplace;

3. Testing a new market expansion model, in collaboration with local co-
founders in selected international markets.

You can learn more about these projects by watching the presentation we delivered
at the 9th edition of the Quarterly Report event, organized by Tradeville and
Ziare.com.

As Black Friday approaches, | wish everyone in e-commerce and especially our
BusinessLeague partners the traditional: Spor la conversii! ™

Dorin Boerescu

CEO & President of the Board


https://i.businessleague.com/im/
https://www.youtube.com/watch?v=-ecafvJDtvw&t=13007s
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bookzone.ro
drmax.ro/
elefant.ro
springfarma.com
librarie.net
otter.ro
fashiondays.ro
carturesti.ro
litera.ro

petmax.ro
aronia-charlottenburg.ro
answear.ro
cupio.ro/

noriel.ro
kitunghii.ro
liki24.ro
bestvalue.eu
mxenduro.ro
automobilus.ro
micul-meserias.ro/

BigConvert.com
SHOPIA
productXL.com
pricealert
klikads.ro
WPDmarketing.ro
M.Catalin
INGBazar

klikads

Tipli.ro
MO.MARKETING
expandeo
klikads.ro2
OberstBV

Dateio
ivanc.emanuellCE
CashClub

DTA

Shoply

Delupe
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TOP PRODUCT CATEGORIES IN BUSINESSLEAGUE

The sales structure in Q3 2025 highlights the consolidation of already dominant
categories on the platform - particularly Books, Fashion, and Electronics & IT&C.
These categories attract high volumes, and their performance reflects effective
collaboration with top affiliates.

Top 5 Categories by Sales Number

Books
26.4%
Others Top 5 Categories  Number of Sales
29.6%
Books 139,997
Pharma 81,695
Fashion 69,199
Beauty 44,681
Electronics IT&C 37,619
Others 156,864

Electronics IT&C

7.1% Pharma
15.4%
8.4%
Fashion
13.1%
Top 5 Categories by Sales Value
Books
10.8%
Pharma
8.7%
Others
38.2%
Top 5 Categories Sales Value
- Fashion
Electronics IT&C 7,430,838 € 12.0%

Fashion 3,726,128 €

Books 3,352,569 €
Pharma 2,680,594 €

Beauty 1,969,994 € Beauty

6.4%

Others 11,827,490 €

Electronics IT&C
24.0%
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BEST PERFORMING MERCHANTS AND PRODUCTS

This section highlights the top-performing advertisers and products
BusinessLeague, showcasing the top 5 merchants and top 10 best-selling products
within each category - key indicators of sales dynamics and consumer preferences
in Q3 2025.

bookzone.ro

elefant.ro

librarie.net

carturesti.ro

litera.ro

drmax.ro

springfarma

liki24.ro

pfarma.ro

napofarm.ro

Eﬂ Books

Top 5 Merchants

47,522

28,985

13,167

m Number of sales

Pharma

Top 5 Merchants

A :1.c77
A ;573

m Number of sales

in

Titles Number of
Sales

* Cutie. Bebe invata. Primele mele carticele in 504
alb si negru
* Legile naturii umane 330
*72 3. Prima mea carte cu autocolante 320
* Keeping 13. Baietii de la Tommen #2 300
* Prima mea carte cu autocolante. Fructe si 282
legume
* Medium medical: Vindecarea ficatului 281
* Pana nu se raceste cafeaua 211
* Orasul Semilunii. Casa Focului sia Umbrei 183
* Templul umbrelor. Minciuna lui Michelangelo 182
* Gandeste ca un calugar 179

Products Number of

Sales

* Servgtele umede pentru copii Pure, 56 1754
bucati, Huggies
* Ligqua Elements 10ml - Traditional Tobacco 685
* Baton pentru slabit cu ceai verde Fibrobar 612
* Liqua Elements 10ml - Bright Tobacco 610
* Ligua Elements 10ml - Cuban Cigar 500
* INTRAFIX® Primeline Classic 401
* Ligua Elements 10ml - American Tobacco 400
* ISOTONE Kochsalz-Losung 0,9% Braun 33
Ecoflac Plus
* (LTB) Naturavit Ceai pentru slabit 50 g 304

* Plasturi Antireumatici cu Mentol, 12 x 18 cm

280




Fashion

otter.ro
fashiondays.ro
answear.ro
depurtat.ro

tezyo.ro

Beauty

Top 5 Merchants

8,643

Top 5 Merchants

cupio.ro

kitunghii.ro

bestvalue.eu

fragranza.ro 3,795

nailshop.ro

m Number of sales

8,068

6,845

15,876

14,646

® Number of sales

Products Number of
Sales

* Pila Manichiura EMMA 100/180 344
* Pila Unghii Semiluna granulatia 180/240 - 279
SensoPRO Milano
* Pila Profesionala pentru unghii Long-Lasting 276
Cupio 100/150
* Pila semiluna Staleks NFE-40-100/180 271
* Pila profesionala pentru unghii Cupio din 187
lemn 100/180
* Oja Semipermanenta CANNI 239 177
* Punga Sterilizare Pupinel Autosigilanta 16l
130x200mm
* Pila semiluna Staleks NFE-40-150/180 N4
* Ceara epilat piele sensibila 100 ml N3
* Oja Semipermanenta CANNI 161 BLACK 104




Top 5 Merchants

-
evomagro (TR
flanco.ro/ m

2o D
spy-shop.ro m

m Number of sales

Electronics IT&C

Products D
Sales

* Mufa RJ45 UTP/ FTP cu 8 pini 8P8C, CATSE, 1021
TELOOO4A '
* BasicClip pentru montarea BasicRail K2 672
Systems 1001164
* Conector ecranat Rj45 CATSE, RI45SHOLE 497
* Cartela interfon Electra, TAG.ELT.000 464
* USB Flash Drive Kingston 64 GB DATE 426
Traveller Exodia, USB 3.2
*Mufa F pentru RG6 384
* Mufa alimentare tata CO1 376
*Tag de proximitate Genway TAG.01.C, tip 248
breloc, albastru
* Set de prindere intermediar DomeClamp K2 279
Systems 2002558, 30 mm - 50 mm
* Surub autoforant pentru tabla de 0.50 mm 224

K2 Systems 1005193, 6 x 38 mm

Top 3 Traffic Sources by Number of Sales

m Google Shopping Ads (CSS)

m Cashbacks
m Coupons/Vouchers

m Others

Traffic Sources

Number of Sales

Sales Value

Google Shopping Ads (CSS) 343195 18,947,039 €
Cashbacks 52,704 2,886,616 €
Coupons/Vouchers 50,872 3,469,013 €
Others 83,282 5,684,945 €



BUSSINESSLEAGUE SALES DISTRIBUTION - MOBILE / DESKTOP

The distribution is based on all 530,054 sales generated through the
BusinesslLeague platform during the period: July 1 - September 30, 2025.

Sales Distribution by Days of the week

66,463 70,020 67,895

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY

Sales Distribution by hours
40000
35000
30000

25000

20000

15000

10000 I

5000 l I

10 11 12 13 14 15 16 17 18 19 20 21 22 23

H Desktop m Mobile

Sales Number Sales value
2% 2%
10,877 696,983 €

23%
7,047,831€

75%
81% 23,242,798 €
428,039

= Mobile = Desktop Unknown
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ABOUT 2PERFORMANT

2020 @%

We are the first technology company
listed on the Bucharest Stock Exchange —
a business built with the clear vision that
marketing can become one of the first
industries to be 100% collaborative,
transparent, and entirely performance-
based.

The platform we are developing connects
online stores with marketing specialists
through a simple and fair model: Cost Per
Sale advertising.

Thanks to the technology we've built,
hundreds of online stores collaborate with
thousands of marketing specialists in an
intuitive way, because we've automated
all processes related to legal, commercial,
attribution, invoicing, and payment
aspects. In essence, we eliminate
bureaucracy from marketing and provide
a unigue collaboration system between
marketing entrepreneurs and e-
commerce entrepreneurs.

In 2024, we reinvented affiliation as a
competition - BusinessLeague.com -an e-
commerce championship where
performance is measured in real sales, not
impressions or likes. It's a gamified
ecosystem where online stores and
affiliates compete, grow, and thrive
together.

By the end of the 3@ quarter of 2025, we
facilitated over 15.2 million sales worth €759
million for thousands of brands across
Romania, Bulgaria, and an increasing number
of European markets. We are part of the New
Economy.

2Performant, Romanian
market leader on affiliate
marketing is listed on
Bucharest Stock Exchange

Figures in time

f=;

oo

15.2 million
online sales

€

Sales value of 759
million Euro

791 million clicks

We believe in innovation, transparency, and a meritocratic model where any talented
entrepreneur or marketer can succeed, regardless of where they begin.
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PRESENTATION OF THE MAIN ACTIVITY

2Performant business model - 2Performant is a marketplace that brings
together eCommerce entrepreneurs and digital marketing professionals in a
cost-per-sale model. Advertisers — the online stores — pay only when they sell.

Marketers — the affiliates — are rewarded based on the performance they
generate.

Access to thousands of
Marketers & Influencers to
sell your products

Pay only on successfull sales

'YOUR SHOP,
Tt

BLOGGER
SEAQCH
ADg
GOOGLE ADS PRICE COMPARISON WEBSITE

The platform is self-service, gamified, and designed for maximum efficiency. It
operates in real time, with full transparency. This is the unique formula we have found
to secure our place in the field of affiliate marketing. BusinessLeague is a leaderboard
of the best players in affiliation.

AFFILIATE MARKETING

Affiliate marketing means paid q

promotion on a cost-per-sale basis. For

brands, affiliate marketing is probably e

the most effective tool for promotion -

and sales, while for specialists, it is the A h‘:

simplest way to earn income by using ! oW
. . _ , AFFILIATE GETS CUSTOMER CLICKS

their time and digital marketing skills. A COMMISSION & CONVERTS

The BusinessLeague platform

intermediates this relationship, ’

making it simple, fair, and BUSINES;_I:AGUE

performance based. TRACKING
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Advertiser status is generally attributed to stores operating in the online
environment.

Among the active advertisers on the 2Performant platform are:

answeqr, Bestvalue ) sookzone g ciztuzesst [IRAI] CUP1O
\'
@’ DECATHLON ( DrMax" @ FASHION OTR4A

§\ estetoro t=e €VOMag

FsHion B oavs (7 FITlife  FLANCO % <Y fornello @

iHunt (5« ughii.  Lensd LIBRAI%%ELFIN ibrarie.net MiBrex I[*BRIS

A Niviet: @@, NOTINO (OKEE G NOPTbiv optiplaza «sis, ..

ook your way
LITERA®

Affiliates are the platform users who promote the offers of advertisers with
hom they have entered into an affiliate relationship. They generate

targeted traffic for online stores and are remunerated based on
performance.

The traffic sources they use include:




INCOME SOURCES

As part of its affiliate marketing operations, 2Performant generates direct revenue
from four main sources:

% ~ T

MONTHLY SALES
SUBSCRIPTIONS COMMISSION

starting from €69 on average €1.2 / sale

ONBOARDING OPERATIONAL
& COMMISSIONS &
SETUP FEES PREMIUM SERVICES

Additionally, advertisers can choose to pay promotional fees to increase their visibility
among affiliates — both within the platformm and through offline events or other
strategic initiatives.

The business model and the BusinessLeague competition enable both affiliates and
advertisers to earn rewards based on their success within the categories they
compete in.

In addition, the platform also generates indirect revenues through the commissions
paid by advertisers to affiliates, amounts that pass through 2Performant and
contribute to the total turnover operated, thus supporting the development of the
ecosystem and strengthening the company’s position in the market.

2Performant platform allows companies to make payments in two ways

advance payment weekly or
system and continuous monthly billing
account funding payment system

For the Pre-Pay payment method, 2Performant has implemented the Direct-Debit
functionality, which automates the affiliate program funding process, ensuring an
uninterrupted flow of sales.
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A key element of the business model is the diversity of industries from which the
active advertisers on the 2Performant.com platform come, such as: Fashion, Books &
Music, Beauty Products, Electronics, Children’s Products, Home & Garden, Sports &
Outdoor, Health & Personal Care, among others.

This balanced distribution reduces the company’'s dependence on a single sector and

provides stability, especially during economically challenging periods for certain
industries.

NETWORK COMMISSION SHARE

19%

The first 10 clients
represent only 19% of
the 2Performant
network commission

81%

736 clients contribute
to 81% of 2Performant's
network commission
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