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ISSUER INFORMATION

INFORMATION ABOUT THIS FINANCIAL REPORT

Type of report Preliminary financial results
For financial period 01.01.2024 — 31.12.2024
Data of publishing 24.02.2025

ISSUER INFORMATION

Issuer’'s Name 2Performant Network S.A.

Fiscal code 26405652

Trade Registry Number J40/493/2010

Registered office 6 — 8 Corneliu Coposu Boulevard, Unirii View

Building, Floor 2, (office) ResCo-working09,
3rd District, Bucharest, Romania

Subscribed and paid-up share capital 1,303,304.30 lei

Market on which the securities are traded MTS AeRO Premium

Total number of shares 13,033,043

SYVigglele] 2P

CONTACT: Email: investors@2performant.com

Phone no.: +40 374 996 354

The preliminary simplified financial statements as of December 31, 2024, presented on the
following pages, are unaudited.



LETTER FROM CEO

Dear investors,

The year 2024 has undoubtedly been one of profound
transformation for 2Performant. We restructured the
company's management, enhanced our business
model, and signed a highly significant acquisition.

We have practically laid the foundation for what will
become the next chapter in 2Performant’s story.

A Management Model Adapted for the Future

The most significant achievement of the past year was

the deep reorganization of our management team. We expanded the board of
directors, bringing on board two of Romania’s most successful tech entrepreneurs:
Matei Pavel and Vladimir Oane - both serial entrepreneurs with multi-million-dollar
global exits to their name.

These changes have brought not only a fresh perspective but also a different dynamic
in decision-making. The monthly meetings between the board and the management
team have accelerated processes and fostered a culture of accountability and agility,
which has already started to reflect in product development and growth initiatives.

We have signed the acquisition of Profitshare

This remains, without a doubt, the most significant commercial achievement of the
company, through which we are acquiring an additional portfolio of over 250 online
stores, including the largest e-commerce group in the region (the eMAG group). We
have successfully completed the technical and commercial audit and are now in the
final phase of negotiations.

The Maturation of 2Performant’s Business Model

2024 is also the year in which the improvements we made to our business model led

to an increase in the average revenue per sale generated for 2Performant, from €0.85
to €1.2.

Average 2Performant Commission
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We ended the year with a 4% increase in turnover, reaching 48 million lei, a positive
EBITDA of 1.9 million lei, and a net loss of 1.35 million lei.

These figures may not fully align with our initial targets, but they represent solid results
that provide a strong foundation for accelerated growth in the coming years. You can
find a detailed breakdown of our financial results in the following pages of this report.

2024 was a year of building - a challenging but necessary step for the future of our
company. We now have a strong team, a mature product, a significantly more
profitable business model, and a nearly finalized strategic acquisition.

2025 will be about accelerating growth and solidifying our regional position.

In the coming weeks, we will publish our plan and budget for 2025 and 2026, including
the acquisition of Profitshare Romania and Bulgaria. See you at the annual General
Meeting of Shareholders.

Thank you for your trust.

Fasten your seatbelts. The best is yet to come.

Dorin Boerescu

CEO & co-fondator



LETTER FROM CTO

Dear investors,

2024 has been a year of bold moves and transformative
progress at Business League. In an industry dominated
by traditional models, we set out to disrupt the status
quo by building a gamified and transparent platform.

BusinesslL.eague.com is more than an affiliate marketing
platform - it is an e-commerce performance catalyst.
This vision has driven every project we delivered this past
year.

Throughout 2024, we have introduced major enhancements to Business League:

We implemented our voting system, giving affiliates and merchants greater influence
in shaping the platform. Our new bonus structure directly rewards performance,
aligning incentives with business results. We launched an Ambassador Program to
leverage top affiliates in expanding our network and introduced a mentorship initiative
where experienced marketers help newcomers grow - strengthening our ecosystem
from within.

On the operational side, we streamlined commission processing with bulk approvals
for merchants, upgraded our attribution service for more precise and scalable tracking.
We revamped the onboarding process to make it easier for new users to get started.
Additionally, we took significant steps toward global expansion with the launch of
BusinesslLeague.com. For a detailed breakdown of our 2024 developments, please refer
to our quarterly reports.

Looking ahead to 2025, our focus remains on supporting our company's growth
strategy. We have created a dedicated Growth team and are expanding our acquisition
channels through deeper integration with Shopify.

Our strategic priorities for 2025

¢ Empowering Affiliate Managers by building robust, intuitive tools that enable
them to manage programs seamlessly - filling a critical gap in the current
ecosystem.

¢ Fully integrating Business League into the Shopify ecosystem, leveraging our
shared vision for e-commerce and technology to deliver a unified, superior user
experience.

¢ Strengthening Business League - expanding our reach to support e-commmerce
entrepreneurship in new markets and in more impactful ways, further solidifying
Business League's position as the go-to affiliate marketing platform for
businesses of all sizes.



e« Optimization and innovation - from an operational standpoint, we are
committed to optimizing efficiency and business impact by deploying Al
capabilities, reorganizing teams for agility, and leveraging product analytics. In
this era, speed is not just a competitive advantage; it's a necessity. | firmly believe
that product teams must innovate relentlessly to drive business forward.

2024 was not an easy year. Yet, | am proud to be part of a company that remains
committed to its distinctiveness, regardless of challenges. | see 2025 as an opportunity
to capitalize on the energy we have consistently invested in building a truly disruptive
product.

Thank you for your continued trust and support as we redefine what's possible in the
affiliate marketing industry.

Ana Oprita

CTO



ABOUT 2PERFORMANT

2Performant, the first technology company
listed on the Bucharest Stock Exchange, is the
leading affiliate marketing player in Romania.
By developing and monetizing its own
technology product, the company has created
BusinessLeague.com - the world's only global
e-commerce championship. This platform

connects online stores with top digital @
marketing professionals through a cost-per- 2020

sale model. 2Performant, Romanian
market leader on affiliate
) ) ) marketing is listed on
With 17 years of experience and a unique Bucharest Stock Exchange

global vision for gamifying collaborations in
digital marketing, validated in the Romanian
market and with significant growth potential
globally, 2Performant has facilitated over 13.8
million online sales worth 675 million euros,
generated through more than 751 million
clicks for thousands of online stores across
over 30 industries.

Figures in time

2Performant is part of the New Economy (Gig
Economy),  defined by  digitalization,

D (o) o]
democratization, performance and .
transparency. In this context, digital skills and 13.8 million
new ways of working and collaborating online sales

between people and organizations form the
foundation of new business models that
create opportunities worldwide. The vision and
dedication of the team have driven the launch
of the first affiliate network in Romania, the
development and maturation of the affiliate :€
market, and the growth of the business to this

day. Positioned at the intersection of affiliate
marketing and e-commerce, while validating
the concept of gamification in this context, the
company launched the first global online sales 675 million Euro
championship, Business League, in 2022. This
competition involves both digital marketers
and online stores, offering them growth 751 million clicks
opportunities locally and internationally, and
attracting the next generation of professionals
in @ manner based on gamification,
innovation, and the power of community.

Sales value of




PRESENTATION OF THE MAIN ACTIVITY

2Performant Business Model revolves around the 2Performant.com technology
platform, which the company develops, optimizes, and monetizes through affiliate
marketing. 2Performant provides businesses, entrepreneurs, and digital marketing
specialists with advanced technological infrastructure, a well-defined legal and fiscal
framework, as well as the necessary know-how to facilitate efficient, fair, and
transparent collaborations, generating benefits for all parties involved.

Creativity and a first-mover spirit define the identity of the company and the
2Performant brand, serving as essential elements that have supported the significant
growth in recent years. Therefore, for 2Performant, it is crucial to constantly observe
and analyze trends in relevant markets, identifying and leveraging important
opportunities that can bring lasting and sustainable benefits in the medium and long
term.

In  August 2022, 2Performant launched
BusinessLeague, the company's most
important project in recent years — the only
annual competition dedicated to e-
commerce. The championship is based on a
main criterion: the number of online sales
generated, with users being classified into five
levels — from Freelancers (those with fewer
than 10 sales in 28 days) to Unicorns (those
who generate over 10,000 sales in 28 days).

Currently, the fourth season of the
BusinessLeague competition is underway.

In recent years, the company has placed a
strong emphasis on increasing revenue
sources and optimizing the pricing system,
which is reflected in the growth of its income.
The activity of digital talents within the
2Performant.com platform is free of charge,
from account creation to participation in the
Business League competition, as well as .
involvement in challenges. Advertiser
Regarding the affiliate marketing product, R
advertisers — the companies and brands that Affiliate
implement affiliate programs on
2Performant.com - pay affiliates a commission
based on a percentage of sales made through
the platform. This percentage generally ranges
from 2% to 20% of the value of the sales
generated.

2%-20%)




INCOME SOURCES

The sources of revenue for 2Performant from affiliate marketing are divided into four

categories:

The network commission is calculated as
a percentage of the sales value and billed
separately to advertisers. In relation to the
sales generated through the platform,
the company's commission represents
approximately 2% of the sales value.

The setup fee includes the program
onboarding up to its activation, Big Bear
consultation and implementation,
tracking code implementation and
verification, support in creating the
product feed, and proactive support in
the first month after launch.

The subscription for using the platform
represents a fixed monthly fee. There are
several types of subscriptions, depending on
the access to the platform's functionalities
and the level of support 2Performant team
offers to the advertiser.

The operational fee is the operational
commission for processing affiliate requests

Additionally, advertisers can pay promotion fees among affiliates to increase their
visibility on the platform, at offline events, or in other situations.

The Business League's business model and competition allow both affiliates and
advertisers to receive rewards based on their success in the categories they participate

in.

2Performant platform allows companies to make payments in two ways

advance payment system
and continuous account
funding

Post-Pay

weekly or monthly
billing payment
system

For the Pre-Pay payment method, 2Performant has
implemented the Direct-Debit functionality, which
automates the affiliate program funding process, ensuring
an uninterrupted flow of sales.
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FINANCIAL RESULTS ANALYSIS

P&L ANALYSIS

The operating income of 2Performant increased by 8.42% in 2024 compared to the
previous year, reaching 56.8 million lei, a remarkable result in a challenging economic

context marked by inflation.

Moreover, the company's turnover grew by 4% compared to 2023, reaching 48 million
lei, confirming the stability and adaptability of the business.

INDICATOR 2023 YoY Var
Turnover 46,361,151 3.65%
!ncomg from the prgductlon of 6,013,816 45.08%
intangible and tangible assets
Other operating income 4,617 137.12%
Total Operating income 52,379,584 8.42%
Year Turnover YoY var OIPEEITE YoY var
Income
2020 20,282,448 5,451,633
2021 25,747,882 26.95% 6,857,887 25.80%
2022 35,066,198 36.19% 8,825,860 28.70%
2023 46,361,151 32.21% 11,838,737 34.14%
2024 48,055,232 3.65% 13,022,780 10.00%
Turnover (RON) Operating Income (RON) 13,022,780
1,838,737 RON
RON
48,055,232
46,361,151 " 0
RON
8,825,860
RON
35,066,198
RON 6,857,887
RON
25,747,882 5,451,633
20,282,448 RON RON
] I ]
2020 2021 2022 2023 2024 2020 2021 2022 2023 2024




Another positive aspect is the 10% growth in operating revenues, as well as the 45%
increase in revenues from the production of tangible and intangible fixed assets, which
reached 8.7 million lei in 2024. This performance highlights the success of the initiatives
within the Product Development and Business Intelligence teams and underscores the
company’s investment in internal development, benefiting both 2Performant and its
ecosystem partners.

Additionally, other operating revenues amounted to 10.9 thousand lei, further
strengthening the company’s positive results.

Business Line 2023 YoY Var
Network Commission 9,816,389 1M.22%
Subscription Fee 1,886,838 6.84%
Set-up Fee 165,118 36.52%
Operational Fee 43,580 25.65%
Business League Bonuses -114,718 89.29%
Other revenue 41,530 -36.86%
Operational Revenue 1,838,737 10%
Affiliate commission 34,530,851 1.5%
Influencer marketing -8,437 -100.00%

Total Turnover 46,361,151 _ 3.65%

The 11.22% growth in network commission in 2024, compared to the previous year,
highlights 2Performant's commitment to maximizing the performance and
profitability of its partners. This development, which outpaced the percentage growth
in revenue, is primarily due to the implementation of a new calculation formula for the
network commission, now set as a percentage of sales value, as well as the increase in
sales value.

Revenues from subscriptions and account setup fees saw a significant increase,
supported by the expansion of the portfolio with 221 new stores in 2024 and a decrease
in the deactivation rate by 1.6 percentage points compared to the previous year,
indicating more effective partner retention. Additionally, bonuses awarded to clients
doubled, rising from 114.7 thousand lei to 217 thousand lei, reflecting a high level of
rewards granted within the Business League competition. This substantial growth
highlights both improved performance, which led to the granting of a larger number
of bonuses, as well as the positive impact of the new "Challenges" competitions
launched at the end of 2023, which stimulated user activity on the 2Performant
platform.

The increase in affiliate commissions reflects the performance of marketers within the
2Performant ecosystem, aligned with the growth in sales value, thus strengthening
network partnerships.
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Of the 48 million lei in turnover achieved in 2024, Romania contributed 88%, while 12%
of the revenue came from the international market. 2Performant saw a 4.8% increase
in the domestic market, confirming its position as a local leader, while the international
market experienced a 2.5% decline compared to the previous year.

Depending on the payment method, revenue from the Pre-Paid system saw a 19.4%
increase, driven by the fact that most online store launches are made through the
PrePaid method. On the other hand, revenue from the Post-Paid system decreased by
15%, mainly due to weaker performances from clients in the Pharma and Fashion
categories. This decline was caused by changes in commercial and promotional
policies, as well as shifts in the market context, which led to the loss of significant sales
volumes. However, growth in other categories helped maintain the overall business
stability, partially compensating for this deficit.

Payment Option
Market (RON) 2023 2024 YoY Var
Post-Paid 15,899,022 _ -16.37%
local
Pre-Paid 24,516,385 _ 18.55%
Post-Paid 4,869,751 _ -11.55%
extern
Total Turnover - affiliates 46,371,227 _ 3.9%

The operational revenue of 2Performant Network (after deducting commissions paid
to affiliates) increased by 10% in 2024, reaching 13 million lei, compared to 11.8 million lei
in the previous year. This positive development was supported by the implementation
of a new commission calculation formula, which is now based on a percentage of sales
value, ensuring a direct correlation between performmance and revenue. The result
reflects the success of the company's strategy to maximize efficiency and profitability
of the business model.

The total expenses of 2Performant reached 58 million lei in 2024, marking a 12.8%
increase compared to the previous year. The largest share of this increase came from
other operating expenses, which rose by 9%, reaching 42.6 million lei. Of this amount,
73% represents commissions paid to affiliates, which increased by 8%, reflecting the
expansion of the business and the growth in turnover.

A significant contribution to the total costs came from personnel expenses, which
increased by 15%, reaching 12.2 million lei. This increase was driven by necessary salary
adjustments in the current economic context, as well as structural changes within
departments. By the end of 2024, the 2Performant team numbered 44' members,
compared to 49 at the end of 2023.

' The reported figures reflect both the number of employees with employment contracts and the management and
administration contracts of the company. In the Q1 2024 financial report, the reporting methodology was changed to
include only employment contracts (45) and exclude administration and management contracts (4). This report
maintains an overview of the 2Performant team.
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The depreciation costs saw an 82% increase in 2024 compared to the previous year,
reaching 2.6 million lei. This increase is due to the depreciation method used by the
company, as well as continuous investments in the development of the
2Performant.com platform, reflecting the commitment to innovation and continuous
product improvement. Additionally, expenses for raw materials, materials, and energy
also increased, reaching 26.7 thousand lei, which represents a negligible percentage of
the total operating expenses.

The operating result deteriorated, moving from a profit of 948.8 thousand lei in 2023 to
an operating loss of 1.35 million lei in 2024, representing a 238% decrease. Financial
expenses saw an 85% increase compared to the previous year, influenced by the
volume of external advertisers, currency fluctuations associated with transactions with
them, and interest expenses. Out of the total financial expenses of 364 thousand lei, 318
thousand lei represented interest expenses, marking an increase compared to 2023.
This increase was driven by the use of credit lines and was partially offset by interest
income from deposits, amounting to 223.7 thousand lei.

The financial result for this period was negative, registering a loss of 136 thousand lei,
reflecting the impact of the economic context and the use of financial resources to
support operational activities and the company's development.

The adjusted EBITDA indicator recorded a 21.64% decrease in 2024, reflecting the
impact of the economic environment on financial performance. Gross profit turned into
a loss of 1.35 million lei, partially influenced by provisions made following a notification
received from a client in the portfolio, who announced the initiation of general
insolvency proceedings. This situation highlights both the market challenges and the
precautionary measures adopted by the company to manage financial risks.

P&L

(RON) 2023 YoY Var
Operating income 52,379,584 8.42%
Operating expenses 51,430,711 12.80%
Operating result 948,873 -228.73%
EBT 948,873 -228.73%
EBITDA 2,426,299 -21.64%
Adjusted EBITDA* 3,213,829 -40.84%
Net Profit / Loss 869,432 -256.13%

Adjusted EBITDA presented for 2023 does not include the non-cash impact of the Stock Option Plan, amounting to
787,530 lei.

14



BALANCE SHEET ANALYSIS

The total assets of 2Performant recorded a significant increase of 23% in 2024, mainly
driven by a 59% growth in fixed assets, which reached 16.5 million lei. This remarkable
development was primarily fueled by the increase in intangible assets, driven by the
higher value of the 2Performant platform and the investments made in the Product
Development and Business Intelligence teams, which consistently contribute to the
platform's improvement.

In 2024, the expansion of intangible assets reflects the growth and development of the
platform's activities, as well as the integration of new features such as Business League,
Traffic Sources, the new network commission calculation model, and the
implementation of the operational commmission for affiliates. Additionally, tangible fixed
assets doubled over the year, reaching 76 thousand lei, but they still represent a minor
proportion of the total fixed assets. This increase in assets highlights the company's
commitment to innovation and sustainable development.

Current assets saw a slight decrease of 5% in 2024, totaling 7 million lei, mainly
influenced by a 46% reduction in trade receivables. This decrease is due to the
predominant launch of online stores using the Pre-paid model. At the same time, cash
and bank balances increased, indicating better liquidity management. Prepaid
expenses significantly dropped, reaching 160 thousand lei in 2024, compared to 1.4
million lei the previous year. The receivables recovery rate during 2024 was 98%. In
terms of receivables, the collection period remains stable.

Regarding liabilities, the company has no long-term debt. Current liabilities increased
by 75%, reaching 12 million lei, mainly due to the utilization of the credit line. This growth
is primarily attributed to using the credit facility to support current operations and
cover the negative cash flow generated by the seasonality specific to the business, as
well as investments made in the platform's development. The use of this credit facility
is a strategic measure that supports the company's ongoing and future growth.

The increase in trade payables compared to the previous year can be explained by the
expansion of the company's business volume, which led to higher purchases from
third-party suppliers. At the same time, negotiating more restrictive terms with
suppliers has impacted the level of trade payables. Additionally, the increase in
personnel costs, correlated with the growth in turnover, directly impacted the taxes
owed at the end of 2024.

Revenues in advance recorded a 21% increase in 2024, reaching 4.1 million lei. This
growth highlights the dynamism of the platform and the strengthening of
relationships with advertisers through the increased use of the Pre-Paid model.

Equity decreased by 15% in 2024, primarily influenced by the financial results of the year
compared to 2023. This decline reflects the investment phase the business is
undergoing, preparations for a new stage of development, and efforts related to the
ongoing transaction (the acquisition of Profitshare), for which the costs already
incurred represent approximately 1% of the total other operating expenses. The
company views this decrease as a natural part of the strategic business consolidation
process.

15



Balance Sheet
(RON)

2023

Fixed assets - Total

10,351,867

Current assets - Total

7,379,892

Prepayments

1,442,816

Total Assets

19,174,575

Current liabilities (exigib <1y)

6,866,837

Provisions

0

Accrued income

3,380,323

Equity

8,927,415

Total Equity and Liabilities

19,174,575

FINANCIAL INDICATORS

YoY Var
59.21%

-4.71%

-88.91%

23.47%

74.80%

0.00%

21.42%

-15.25%

23.47%

The analysis of financial indicators provides a detailed view of the company's economic
performance and financial stability. Some indicators have recorded declines and are
temporarily below optimal levels, but this situation reflects both the challenges of the
overall economic context and the company's commitment to strategically investing in
its long-term development. These investments are fundamental for sustainable

growth.

Liquidity, solvency and risk indicators

2023

Current ratio (AC/DQC)

1.07

Immediate Liquidity (AC-
Inventories)/Current Liabilities

1.07

Cash ratio (Cash/Current Liabilities)

0.61

Overall solvency (TA/TD)

2.79

Debt Degree Indicator (Borrowed Capital
/ Equity) * 100

0.00%

Debt Ratio (Total Debt / Total Assets) *
100

35.81%

Liabilities/Assets

0.36

OPTIMAL
2024 RANGE

>2

>

>0,5

>

<50%

<80%

<1
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The analysis of these factors highlights opportunities for improvement and necessary
adjustments to ensure a return to an upward trend, continuing to generate value for
investors.

Liquidity has decreased, influenced by the increase in expenses outpacing the revenue
growth. However, we maintain solvency at a comfortable level, exceeding the
recommended limits, and we closely monitor this aspect to ensure a solid financial
position.

The debt-to-equity ratio has increased, but it remains under control. The fact that we
have no borrowed capital provides us with high flexibility, and careful debt
management remains a priority to support the company’s financial stability.

The company's short-term strategy focuses on implementing effective cost
optimization measures, liquidity management, and improving operational efficiency.
At the same time, we are preparing for a rapid expansion of operations in the Romanian
and Bulgarian markets, in the context of completing the Profitshare acquisition. These
strategic directions ensure the company's sustainability and its positioning to seize
new growth opportunities.

17



PROFIT AND LOSS STATEMENT

Profit and Loss statement
(RON)

Operating income, of which

Turnover

Income from the production of intangible
and tangible assets

Other operating income

Operating expenses, of which:

2023 YoY Var
52,379,584 8%
46,361,151 4%
6,013,816 45%
4,617 137%
51,430,712 13%

Raw materials, materials and energy
expenses

Personnel expenses

Depreciation and amortization

Provision

Other operating expenses

Operating result

Financial income

Financial expenses, of which:

Interest expenses

Financial result

Total income

Total expenses

EBITDA

Adjusted EBITDA *

Gross Profit / Loss

1,477,426 82%
0 -
39,255,232 9%
948,872 -229%
234,586 -3%
196,380 85%
137,891 131%
38,206 -456%
52,614,170 8%
51,627,092 13%
2,426,298 -22%
3,213,828 -41%
987,078 -238%

*Adjusted EBITDA presented for 2023 does not include the non-cash impact of the Stock Option Plan, amounting to 787,530 lei.
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BALANCE SHEET

Balance sheet

YoY Var

59%

59%

107%

-5%

-46%

26%

-89%

(RON) 2023
Fixed Assets, of which: 10,351,867
Intangible assets 10,315,159
Tangible assets 36,708
Current Assets, of which: 7,379,892
Receivables 3,165,857
Cash and cash equivalents 4,214,035
Prepayments 1,442,816
TOTAL ASSETS 19,174,575

23%

Total liabilities

6,866,837

75%

Current liabilities (<1 year)

6,866,837

75%

Provisions

0

0%

Deferred revenue

3,380,323

21%

Equity, of which:

8,927,415

-15%

Subscribed and paid-up capital

1,303,304

0%

Share premium

6,420,099

0%

Reserves

88,739

0%

Reported result

295,195

276%

Result for the period

869,432

-256%

Profit distribution

49,354

0%

TOTAL EQUITY AND LIABILITIES

19,174,575

23%
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MANAGEMENT DECLARATION

Bucharest, February 24™ 2025

[, the undersigned Dorin Boerescu, in my capacity as President of the Board of Directors
of 2Performant Network S.A., a company headquartered in Bucharest, Bd Corneliu
Coposu 6-8, Unirii View Building, 2nd floor (office) ResCo-working09, sector 3, unique
registration code 26405652, registration number at the Trade Registry Office
J40/493/2010, declare under my own responsibility, being aware of the provisions of art.
326 of the New Criminal Code regarding false declarations, the following:

e To the best of my knowledge, the preliminary financial results for the financial
period ended December 31, 2024, were prepared in accordance with applicable
accounting standards and provide a true and fair view of the company's financial
position, assets, liabilities, and profit and loss account;

e The preliminary financial report for the period 01.01.2024 - 31.12.2024, submitted
to the capital market operator - BVB - as well as to the Financial Supervisory
Authority, accurately and completely presents the information about the
company.

Dorin Boerescu
President of the Board of Directors

2Performant Network S.A.
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